any legislative body, a legislative | or propos bbb
commiltee or even an individual leg operlor’s 1ra i K
islator. According ta the Internal | direct I £
Kevenue Service (IRS, (hee twa cate rray gl ally ¥4
rorles of tax deductible lobbying | business in penerl .
expenses that are allowed include On o sommewhal me
{1} expenses incurred in direct con ' nete, nol all of the pro
nection with appearances, submisne | leghslation o d
sicenn o siotements or sending com- | need alle b
munications, and (2] expenses | pr W14 Lill r
fncurred in direct connection with | be enoug o I. .
il communication ol mlormation | expon -
between an ineividual ispayer and Legis ;
an organbcation ol w hich he is a | tron that would meq
member, with respect to legislation | interest test is thoi w)

- or proposcd legislation of direct | either i e o1 decr
inierest 1o the laspaver that apply to the trade «

siaturally. 1o the extent that mem- | the general sperating ooy
irad baisin

bership dues in any crganization arc
wsed o fund eliher ol 1he above cat-

i\r\.[._lll.

tratbve |

cporics, they, T, are Las diegdwcrible. | mumnin

However, remember, a prime | pest conirol

1'u'q|.|iu*|'|||.'||1 lor a legitimale tax | operation Bel!e..”-_\ T

deduction is that (b gislation or | Xaturally it
v Jobbicd | there are many or not

pr;;pn-‘ﬂl legislation i

Expenses

Av Mark E. Banersby |

Uncle
Sam will
help you
: lobby to
Keep bad
legislation
from
hurting
your
business

he average pest control opera-

1o {PCO) has good reason o

feel helpless wi lacing law
changes over which no one seems (o
have a sav. On the local level, this
fecling of being powerless is best
illusirated by the pest control op
por who supported a local olfici
Carmpaign anly 1o hove that individu-
al press (o pass & unigue siales tas on
pest control operations, such as the

one recently emacied in Ohio (see
Indistry News, page 22,0
Somewhat  akin those
imcreased sales and other taxes (hat
result fram the local politician's
ieed Tor additional revenue are the
tax laws that continually emerge
from Washingion and the mans
state capitols with, ..I[F]hlll.'lill'l. lirale
”1]1“1 Jrosim tlhiose ul:ra will benir IJh'
IH LIrEE ol 1':”'\1\' mew 1aNes.
Fortunately, tecked away in o
federal tax lows is a provision thal
permits o oy deduction lor every
PCO whios lobbics o ave sales ves
eliminated and income tax laws

lix

foor ar against muast be ol “direct | more possibsih

fnterest” 1o the one claiming the wax
deduction

Legislation or proposed legisla-
tion is considered 1o be ol direct

ties, but these

give the aver-

A OpatElon an wliea ob wl

s ol of divect ingerest o a par
lar business

interest ooany pest coniml business
Tiv eality, Bt ds the pue PCO

il s of such a natuee that i may
|1_".1\.1!||..|I'|h. I1|.' \‘\1'!.'!.';‘1.' 1o allext lll.l."
PO s business whether that eflect
will be beneficial, detrimental, long-
termm or e iabe,

(Mwioisly, legislation or |'lhl|'lnu'1.|
legislation is mot of direct interest e
the pest cantral eperation merely
because it mav allect business in
|::i'||1.'|..II O comnrse, il the II.‘!.'I'\II.lIl““

has eiber the time or the pati
separale roulinge Corresps 1l
the

-.|c|.|.||-;l||||..- hiisiiess capenses
those that are related to lobt

The cost of an appearanc

|,"h|.|'|\| L]

conis 1o

u'pu..lrl:lf LS h.l]'l;.' .

Specilically, under this linle-
known clagse in our present L
rulex, an income tax deduction is
.I”'I'-'i'x'l.l for most of the eAPENEeS
tliat are related 1o appearances
belore, and communications with,

preparation of exlensive
vois o Dtk

repaoris ol o
LL'\'I'I nparale For the mosl
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Your vehicle is your reputation

he pest control profession is
challenged continually by
innovative technologies and new
approaches o pest management,
Therefore, it is essential for pest
contrel operators to use scientific
technology and expertise to solve
pest control problems in the
urban environment.
Todav's pest control ma
must be aware of federal and
stale pesticide use regulation,
registered technician and com-
mercial applicator certification
and proper procedures for select-
ing pesticide products. They must
understand pest biology and be

store and safely ransport pesti-
cides on their vehicles, Encour-
agement and rewards  will
increase emplovee morale and
provide incentives for every
emplovee to put his best foot for-
ward, Examples of rewards for
emplovees whe excel might
include:
o Verbal praise
& A certificate of recognition
# Monthly or quarerly in-
house “Professional Pest
Cantrol
Technician”™ award
® Press releases to local media
announcing award
# Posting letiers of apprecia
tion from customers in the
coffee break room
¢ Allowing the technician to
teach in-service training
training sessions
¢ Pavcheck bonuses
# Increase in pay scale
o Assignment of new service
vehicle and eguipment
# Providing the latest educa
tional materials

able 1o interpret pesticide labels
and calibrate application equip-
ment, Understanding and using
the technical “skills of the trade”
is but half of the success equa-
tion. An active professional
image is equally as important as
being technically competent in
solving pest problems.

Pest control consultant George
Rambo defines professional
image as * . . . neatly pressed uni-
fowms, clean service vehicles, and
the latest equipment.”

_ Toillustrate Rambo's point,
imagine this hypothetical sita-
tion: A service vehicle (with

® Providing incentives for
commercial pesticide appli-
cation certification

& Attendance al workshops
and seminars at company
CRpenSe

Technician
responsibility

An active professional image is
a direct reflection of how well a
technician handles pesticides in
and around a cusiomer’s home,
Why should a customer belicve
that prudent pesticide applica-
tion practices will be followed in
his home when the technician is
careless with pesticides in his
wehicle and on his person?

Established and prospective
customers perceive the compe-
tency—or incompeteney—aof the
pesticide applicator through his
demeanor, the manner in which
his service vehicle is maininined,
his personal appearance, the way
he communicates technical infor-
mation, and the uliimate sucoess
(or failure) of the application, PG

noticeable pesticide spill stains
on s sides) enters a neighbor-
hood, leaking pesticides on the
client's driveway; a pesticide-
soaked rag is attached to the
antenna. The customer greets the
service technician at the door
and detects pesticide odors on his
clothing. The customer glances at
his driveway, only to see a rolling
hazardous-waste site parked
there. James Bria sayvs "This
image perpetuates the stereotype
that & "PCO iz little more than a
guy in a uniform (maybe) who
sprayvs chemicals (probably haz-
ardous) to kill bugs.”

Fred Whitlord:
“A company that
practices what it
preaches in
1erms of
ruatlnlda salety
mpars 1o its
customers an
assurance that
prudent
application
ocedures will
followed.”

Acknowieagemant: The author would ks
1o thank Rober! and Phyfls Hanstrs from
Relialie Exterrmingtors, Lafuyene, ind, and
Ihe stafl of the Cenfer for Urban and
Indugirial Pest Management at Purdue
Universiy for valuable acvice, assimance
and contributions feward the developmant
&l is article. Special thanks lo Dr. Mike
Chambers of DowElanco, lang Dr. Tom
fogers. of Redd Pest Confrold, Jackson,
Mz For i inpul on the chaokis?

Fred Whitlerd, Ph.D., is Coordinatar,
Purdue Pesticide Program, Puyrdus
Coopevative Extension Sarvice. Thi |rlge-
mation contaned in this armcle was sched-
uled for presentation al the 5Th Annual
Purdue Pest Contrel Confarence, Jan.T,
1992

16 ways to make a good impression

Prnj.c-cl ing an active profes-
sional image will create a
positive rapport and enhance
technical competency in the
eves of the customer, One never
an:ls a second chance to make o

irst impression,

# Be polite and courteous to
CUSIOmMEers
# Have a neat appearance

# Dress praperly

& Be competent and well-
trained (o solve problem

o Be well-organized

# Leamn enthusiastically

# Read pest control literature

» Give [0 percent in solving
problems

o Read and frequemly review
pesticide labels,

o View pesticide safety as a

Lop priority

» Lock service vehicle

# Sccure equipment neatly

& Clean and remove observ-
able spills from service
vehicle

& Canty no trash or rags in the
bed of the service vehicle

& Have a clean and orderly cab

» Mix pesticides ot job site, not in
the vehicle or account,
JARUIARY 1993 PEST OO0 L 61



SAFETY

I —————

customers judge PGOs

y what they drive

By Fred Whitford

age pest conirol companies

that the “squirt and spray” bug
man and the baseboard “spray
jockey" are rapidly being
replaced by professionals who
demonstrale wise use of pesti-
cides, Nowhere is this illustrated
more clearly than the manner in
which pesticides are managed on
service vehicles.

In 19589, Whitmire conducted
a nationwide customer satisfac-
tion survey, The results indicate
that customer conflidence is
based largely on the image that
technicians and service vehicles
portray to the public. 1t 3s quite
clear that service vehicles which
are maintained, cleaned and well
organized, with pesticides salely
stored, leave a positive and long-
lasting impression of the compa-

Il is obvious to those who man-

ny.

Thus, a company that prac-
tices what it preaches in terms ol
pesticide safely imparts 1o its
customers an assurance that pru-
dent application procedures will
e Faallians el

All pest control companies,
large and small, should develop a
sound policy on how pesticides
are stored, handled and disposed
of within the organization,

Emplovees should be given
training, guidance and a list of
policy criteria expected of them
isee the clip-out checklist with
this article, Pg. 62).

Company managers must
inspect vehicles periodically 1o
determine if prescribed proce-

Safe vehicle
pesticide storage
goes hand-in-hang
with how goog
your clients think
YOur service is

dures are being lollowed and

identifv needed improvements e
1opics of further in-house i
ing programs. Emplovees
1:|:a|_1|_-|n|:.|.|::|_1 l!l..l.l |:|.IIIIj'|I': fice
not an option, but a
expectation. This profession
attitude should become the g
eral mind-set of the company
Emplovers should der
a willingness to reward tech
cians whio I"T'"]"'-:I"' msiniain «
vice vehicles and who prope

(5]




however, most lobbving exponses
rematn tucked away in the books
and Ninancial statements of the pest
contral operation—ot least until an
1RS andin.

Thies, it is imporiant 1o know just
what the TRS will accept s a lobhby-
ing expense and what they won'l—
whether it is clearly marked on the
income tax relurn or ticked-awny
where only an accountant (or 1RS
anditor) can Tind L

For instamce, the lobbyving
expense deduction miles contain two
limitaticns: (13 ne tay deduction is
permitied for any amount paid or
incurred for participating or inter-
vening in any political campaign;
and (2) no deduction is altowed for
expenditures 1o influence the gener-
al public with respect 1o any legiski-
tion il 1lse writien or verbal state-
mienis; pertain 1o action by a legisla-
tive body; reflect a view on legisla-
tive action, cither explicitly or
implicitly; and are distributed in a
manner so as to reach individuals
45 VOIETS.

Thus, amounts paid by a pest
comrol operation 1o axpaver’s ksso-
ciations or lecal commitices o sup-
port or oppose state and local initia-
tives are not tax deductible because
the expenses are usually made in
an attempt 1o influence the vote of

the public.

Loopholes

Under our existing tax lows it s per-
missible 1o attempl 10 swing the
apiniens of our lawmakers, legisla-
tive badies and even committees.
But bringing pressure 1o bear by
attempting 1o rally the public for or
against a proposal—npa matler Taew
it will affect the operator's business,
s s20¢ 1ax deduciible.

Similarly, contributions o an
organisation, of ol least the portion
used 1o attempt 10 influence the gen-
eral public about legislation or pro-
posed legistation cannat, technlcally,
bse deducied.

In fact, although a political
action committee {PAC) is qualificd
lor tax-cxempl stakus, diies oF con-
tributions made 1o i1 are Lax
deductible only 1o the extent thiat
they are not atiributable 1o the
crganlzation’s allempts 1o influ-
ence legislation by urging the pub:-
lic 1o contact legislators.

One ruling by the IRS revealed
iliat they dented o tax deduction f
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amounts spent by 8 pest control eor-
poration lor printing anid distribu-
ing 1o customers and sha rehiolders
the text of its president’s remarks
belore the state legislature in oppo-
sitien to an environmental protec.
tion bill. Similarly, costs ineurred
b & pest control company in prepar
ing and placing advertisements in
major state newspapers and regional
magazines setting forh ohjections 1o
proposed bills were not deductible
business exponses.

Grassroots lobbying

T ather 1RS nlings focus on the
guestion of whether centain actions
constitute the forbidden "grass
roots” lobbying. One tax-cxempl
trade organization that urged its
members 1o contael their employees
and customers 1o have them, in wurmn,
commumnicate with certain elected
representatives to support repeal of
legislation considered detrimental to
ihe assoclation is engaging in grass-
roots lobbying and expenses canmnol
b deducted,

This action consiiiuies grassools
lobbying because it attempts 1o go
bevond the association’s member-
ship 10 urge or cRcoLrage thee public,
here consisting of emplovees and
customers of the members, to con-
tact members of a legislative body
lor the purpose of proposing, sup-
porting or opposing legislation,

Conversely, a ax-exempt trade
pssociation is not engaging in so-
called grassroots lobbying when it
urges its members o write or eall
their congressmen Lo recommenid
support of legislation of direct inter-
ext to the associathon. However,
when such commumnications are
directed an prospective members,
spich action ix aciually considered
prassroots lolbying.

1t should go withou saving that
in today’s furor over eibibes, teither
direct nor indirect contributions
made 1o political candidates or par-
pes are tax deductible as business
expenses, However, contributions
that are made 10 a commitlee orga-
nived 1 bring a national polivical
eomvention 1o the locality in which
e et conducts a (Ll control
business are deductible business
eXPEnECE provided, of course, 1l
they are made with a reasonable
expectation of a commensurale
linangial retum

Repgandless ol the operator’s views

an or wse of advertising, py, "

tax deduction js allepy :J'"J"""
3 Lo

amounts paid for adiveriyy, Ty

conventinn programs of B IR [y,

LN L [T
party—nes matler whe F--.||:|||--|'1-\II|-l
L™

program or wha, ultimately. .,
the advertising revenues,. 0
That ban on tax dedycgjg,, |
indirect political L-mr”h.:,lr il
extends to advertising in ;
tions other than palivics
tion programs il any part of g
proceeds directly o indirecy]y, . :!
a palitical pany or candidg, ;;‘-
same rule alse hans :In]mt,.,l.\ rl_“
amounts paid lor |I:|'1'I'|h~,g|||:|.' g
any dinner or program if ae, I,I_'
of the proceeds from the ,..,.r:lr_
directly or indircatly inuees 4 B
for, the use of a political pag, .Ir
political candidane '
Admission comsts inclsde A gy
rate charge for food or drink 'i'nh..-l.
worse, this prohibition exiend, .
aiher cvenis such as galus, .;,r,,.‘_"
theatrical or [ilm prescniatioe,
cocktail partics, pionics, sporiis,
evenis or similar affaims .

-
Publig,
LT T

Itemized deductions

On the saurlace it might ng
appear 1o be worthwhile separs.
ing routine lobbying evpe:
that would otherwise be writ
off as the normal cosis of doine
business., However, the IRS
b.,:q;:n!!id'lg More Lfcm-.uh,lll:g thai
deductions be itemized and o
ken down. Thus, entire dedu
tiens have been lost becase 100
many miscellancous expenin
wWere |11|.'|u|lt'|! OF Tod fahs :-.‘ -
sonal or non-deductible cup %
were tacked-away with leghtinate
write-offx.

The President had [regueetl
promised 1o eliminate the tax dod
ton for so-called "lobbyvime.” Whik
el ineluded in his preseni tas pask
age nor likely 1o become a realiy &
1993, it ix a possibiliny, Thus, takisg
advontage of the lebbying tax dede
tion selore il is eliminated bevon
extra impodtant,

Staving within the permissible
framework of the present lebbvng
CApense deduction rules will ensue
that a tax write-ofl is available 1o
thuese enperises, P

Mark Baflersby Is an Ardmore Fa
based free-lance wriker
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